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EXHIBITION // FUAR

MUCH BETTER THAN LAST EXHIBITION
GECEN FUARDAN GOK DAHA 1Yl

he 10"

T Exposhipping
Europort

Istanbul
International
Maritime
Exhibition

brings together
international
maritime sector in
Istanbul Exhibition
Centre between the
dates of 25-28"
March 2009.

Compared to the
exhibition in 2007,
an additional hall,
Hall 11 is added to
the exhibition
centre meaning that more participation is expected from the
shipping sector worldwide. We talked with Mr. Gert-Jan van den
Nieuwenhoff, General Manager Business to Business Events,
upon the upcoming show.

§rt-Jan van dé‘!"N'fe.ﬂW'Enhoff

It is the second time of Europort Istanbul. Can we have
some information on the previous one at first? Did it meet
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Gert-Jan van den Nieuwenhoff : ““In general the crisis effect the whole
world economy. It also has its influence on maritime exhibitions.
Thinking on the long run makes the companies aware that they are
afraid of spending too much money maybe, but it is important to have,
for example instead of 100 square meters, to take 60 square meters. ”’

Gert-Jan van den Nieuwenhoff : “Kriz genel olarak tiim diinya ekonomisini
olumsuz etkiledi. Ayni zamanda denizcilik fuarlari iizerinde de olumsuz
etkileri s6z konusu. Uzun vadeli diisiiniilmesi belki sirketlerin ¢ok fazla
harcama yapmaktan korktuklarini fark etmelerine neden oluyor, ancak
ornegin 100 metrekare yerine 60 metrekarelik hir stand kiralamak onemli.”

0. Exposhipping Europort Istanbul Uluslararasi Denizcilik
-| Fuari, 25-28 Mart 2009 tarihleri arasinda istanbul Fuar
Merkezi’nde uluslararasi denizcilik sektériind bir araya geti-
recek. 2007 yilinda diizenlenen fuarla karsilastirildiginda, 11 nu-
marali yeni bir salon daha fuar merkezine eklendi. Bu, diinya ¢a-
pinda denizcilik sektériinden daha fazla katilim beklendigi anlami-
na geliyor. AHOY i§letmeler Arasi (B2B) Etkinlikler Genel Midu-
ri Gert-Jan van den Nieuwenhoff ile Europort’u gdristik.

Europort Istanbul fuari ikinci kez diizenleniyor. Oncelikle hi-
rincisi hakkinda hiraz hilgi alahilir miyiz? Beklentilerinizi kar-
stlamis miydi? Bu yilki fuardan ne bekliyorsunuz?

Diinyada 6nde gelen birkag denizcilik fuari bulunuyor ve Europort
bunlardan biri. Uluslararasi bir organizasyon olarak fuari her za-
man ayni Ulkede diizenleyemiyorsunuz. Potansiyel ziyaretgilerin
bulundugu yerlere de gitmeniz gerekiyor. Bu da diinyada biyik fu-
arlarin nerelerde diizenlendigine, gemi insa faaliyetlerinin nereler-
de gelismis olduguna bakarak potansiyel alanlarin degerlendiril-
mesini gerektiriyor.

Birkag yil 6nce Gin ve Dogu Avrupa ile Ortadogu ve Giiney Ameri-
ka’da birkag yer gérmistiik. O an ilk adimi Dogu Avrupa ve Orta-
dogu’da atarak bu bdlgelerde markamizi gelistirecek ortaklar bul-
maya karar verdik. Romanya, Tlrkiye ve Katar’i ziyaret ettik.
Yurtdisi organizasyonlarimizin ilkini Romanya’da gergeklestirdik.
Bu daha ok bir ticaret heyeti seklindeydi ve Romanya’ya 40’tan
fazla katilimcr getirmemistik. Tirkiye’de cok daha fazla firsat bu-



your expectations? What kind of expectations do you have
from the upcoming exhibition?

There are some leading maritime shows in the world and
Europort is one of them. By being a leading and international
show, it is not always possible to run a show in the country of
origin but also you need to go to the places where the potential
visitors are. That means by looking after the globe where the
major shows are organized, where the major manufacture of
ships is done, you need to consider the potential areas.

We saw some spots a couple of years ago which were in China,
Eastern Europe, Middle East and South America. That moment
we decided to make a first step to the Eastern Europe- Middle
East to find some partners to develop our brand name into those
areas. We went to Romania, Turkey and Qatar. First of the
shows was in Romania and it was only as a trade mission not
move than 40 exhibitors were brought to Romania. We saw
much more opportunity here in Turkey and 3 years ago I had a
contact with NTSR and together with them we decided on
existing show Exposhipping to extend and develop it much more
in a quicker way than it was done in Turkey. Combined effort
with the IMEAK Chamber of Shipping, NTSR and Europort we
decided to combine Exposhipping with Europort so that it can be
a successful organization in this area.

We started two and a half years ago and went up to the first
show 5,500 square meters net with a lot of Turkish participants
and a group of international exhibitors. After that we did an
inquiry for international exhibitors. What we saw came true,
they were very excited about the opportunities Turkish market
offers them because there was a great number of ships built here.
Also there was an enormous demand on special techniques like
communication, navigation, propulsion etc. That kind of
techniques come merely from Western Europe so we brought
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lundugunu
gordik ve 3
yil once
NTSR ile temasta bulunduk.
Birlikte mevcut fuar olan Ex-
poshipping’in Tirkiye’de daha
once yapilandan daha fazla ve
daha hizli bir sekilde genisleti-
lip gelistirilmesine karar ver-
dik. IMEAK Deniz Ticaret Oda-
si, NTSR ve Europort’un ortak
cabalariyla bu bélgede basarili
bir organizasyon olmasini sag-
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lamak igin Exposhipping’i Europort ile birlestirme karari aldik.

Cahsmalara 2.5 yil 6nce basladik ve ilk fuari net 5,500 metreka-
relik bir alan tGzerinde bircok Tirk katilimcr ve bir grup uluslara-
rasi katilimciyla gergeklestirdik. Daha sonra uluslararasi katilim-
cilar arasinda bir arastirma yaptik. Gordiguimiz sey gercekles-
misti; katilimcilarin timi Tirkiye piyasasinin sundudu firsatlar
konusunda son derece heyecanliydi, zira burada oldukga yiiksek
saylda gemi insa ediliyor. Ayrica iletisim, seyir, tahrik sistemleri
ve benzeri alanlarinda 6zel tekniklere biylk talep séz konusuydu.
Bu tiir teknikler genelde sadece Bati Avrupa’dan geliyor. Bu yliz-
den Tirkiye’ye bu tip bir teknik getirdik. Fuara birgok ziyaretci
davet ettik ve olusturulan kombinasyon ¢ok basarili oldu. Bati Av-
rupali katilimcilar dogru zamanda dogru yerde bulunduklarini
sdylediler, bu sekilde ileriye yonelik olarak katilmaya devam etme-
yi sectiler. Uzun vadede bakarsaniz, 6zellikle Tuzla’daki faaliyet-
ler olmak Uzere Tirkiye’nin gemi insa sektdriinde cok glicli bir
olusuma sahip oldugunu gérirsiniz.

Bu yilki fuara katilim nasil?

Gecen yila kiyasla cok daha iyi. Fuar 8,000 metrekareye ulasti.
Bu yil Fransa, ingiltere, Danimarka, Kore ve Gin dahil yurt disin-
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that kind of technique into Turkey- we invited various visitors to
our show and that combination was very successful. Western
European participants said that this was a right spot to be

in this time so they chose to continue to participate for the
future. If you look at the long run we see that Turkey; especially
with the activities in Tuzla, is a very strong composition in
shipbuilding industry.

How is the participation for the upcoming one?

Much better than last exhibition. We grow up to 8,000 square
meters. We saw an increase; there are more participants from
abroad, including France, UK, Denmark, Korea and China and
this was not happening before. Due to the fact that the first
edition was successful, we do the second edition.

How has the financial crisis effected Europort?

In general the crisis effect the whole world economy. It also has
its influence on maritime exhibitions. Thinking on the long run
makes the companies aware that they are afraid of spending too
much money maybe, but it is important to have, for example
instead of 100 square meters, to take 60 square meters.

But to be aware of the importance of participation to it, will be
good in the long run.There are no companies who said they
wouldn’t come anymore.

Maybe it is also important to show that you are surviving...

It is not surviving. It is growing and increasing. Due to the
financial crisis, companies just look for the money they are going
to spend. Actually there is no suffering but calculating.

The inhabitants are growing and people need to consume. That
means the transport of the goods and at the end transportation
means there is need for ships. Demand on ships and vessels-
inland shipping is inevitable. In the long run, I see a healthy
maritime economy here in this area.

What kind of other exhibitions does AHOY do?

Ahoy is an organization based in Rotterdam which has one of
the world’s largest ports. That means there is a lot of heavy
industry-that means our exhibitions which are very successful
merely comes from heavy industry. We are working in some
more areas like infrastructure, agricultural activities,
petro-chemical, construction, maintenance, recreation, leisure
and entertainment.

We are very glad to work with Turkish partner here in Istanbul.
The economy is surprising in richness. We see very willing
atmosphere where people are very ambitious. I would like to
bring more exhibitions to Turkey; and I am thinking of an
agriculture exhibition soon. A
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Demand on ships and shipping is ineavitable.

In the long run, I see a healthy maritime economy
here in this area.

Gemilere talep olmasi kaginilmaz. Uzun vadede bu
holgede saglikl hir denizcilik ekonomisi olacagini
goriiyorum.

fi
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dan gelen daha fazla katilimci var. ilk fuarin basarili olmasi ne-
deniyle ikincisini diizenliyoruz.

Mali kriz Europort’u nasil etkiledi?

Kriz genel olarak tiim diinya ekonomisini olumsuz etkiledi. Ayni
zamanda denizcilik fuarlari lzerinde de olumsuz etkileri s6z konu-
su. Uzun vadeli duslniilmesi belki sirketlerin ¢ok fazla harcama
yapmaktan korktuklarini fark etmelerine neden oluyor, ancak or-
negin 100 metrekare yerine 60 metrekarelik bir stand kiralamak
6nemli. Katilimin éneminin kavranmasi halinde bu uzun vadede
blylk fayda saglayacaktir. Artik gelmeyecegini sdyleyen hicbir
sirket yok.

Belki de krizde ayakta kaldigimizi gostermek igin de dnemli...

Bu ayakta kalma degildir. Daha ziyade bliylime ve gelismedir. Ma-
li kriz nedeniyle sirketler yalnizca harcayacaklari paraya bakiyor.
Aslinda sikinti yok, hesap kaygisi var.

Nifus artiyor ve insanlar tiiketme ihtiyaci duyuyor. Bu da malla-
rin taginmasinin gerekmesi anlamina gelir ve tasimacilik da gemi-
lere ihtiyag var demektir. Gemilere talep olmasi kaginilmaz. Uzun
vadede bu bdlgede saglikli bir denizcilik ekonomisi olacagini gori-
yorum.

AHOY haska ne tip fuarlar diizenliyor?

AHOY, diinyanin en blyik limanlarindan birinin bulundugu Rot-
terdam merkezli bir kurulustur. Bu da boélgede bircok agir sanayi
kurulusunun bulunmasi anlamina gelir ve ¢ok basaril olan fuarla-
rimizin agir sanayi kaynakli olmasi demek. Altyapi, tarim, petro-
kimya, insaat, bakim, edlence, dinlenme sektdrleri gibi diger alan-
lar Gzerinde de galisiyoruz.

istanbul’daki Tiirk ortagimizla galismaktan memnunuz. Ekonomi,
zenginligi agisindan son derece sagirtict. insanlarin ok hirsh ol-
dugu istekli bir atmosfer goriyoruz. Tlirkiye’ye daha fazla fuar ge-
tirmek istiyorum ve yakin bir zamanda tarim agirlikli bir fuar di-
stintyorum. &



